
1

GfK Consumer Tracking Студени напитки 2010

Cold Drinks
Main segments
Volume (thsd. lit.), %
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Seasonality within the Cold Drinks category
Volume (thsd. lit.)
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Beer

2009, volume change % 
Hot months/ Cold months: +8,4%

2009, volume change % 
Hot months/ Cold months:+89,6%
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Ice tea
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Carbonated soft drinks

2009, volume change % 
Hot months/ Cold months: +111,2%

2009, volume change % 
Hot months/ Cold months: +1,9%
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